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Since our last report, Infogain has sustained its commitment to reducing both energy consumption and its overall
carbon footprint. As a result, we have achieved a 10% reduction in total CO2 emissions and a 13% decrease in
energy consumption

We are dedicated to minimizing our reliance on fossil fuels and are actively transitioning to
sustainable energy solutions, such as solar power. Our initial solar installation at the Noida
facility, our largest global site, successfully reduced our dependence on the grid for electricity by
20%. Following this, we expanded our solar capacity, further lowering grid energy consumption
and associated emissions by 30% at the Noida facility

Aligned with our commitment to environmental sustainability, we have upgraded our generators
to low-emission, eco-friendly gen-sets. Additionally, we have transitioned from diesel and
gasoline vehicles to CNG and electric alternatives at our Noida and Bangalore offices

KEEP THE BEACH
~CLEAN

e greatest threat to our planet is the belief that
someone else will save it.”

Human connection matters. Collaboration is the essence of our business. The majority of our employees still
conduct business in a hybrid environment, and we continue to review our needs for business travel with its

= @ : - . .
T e 2%essr vy environmental consequences top of mind.

T Ll
" Infogain is committed to achieving carbon neutrality by 2030. We continuously monitor our greenhouse gas emissions,
including both direct and indirect sources, and actively implement strategies to mitigate them. As part of these ongoing
efforts, we have successfully reduced our per capita carbon emissions from 1.6 Mt in 2021 to 1.1 Mt in calendar year
2023
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